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Communicating the EU
A disclaimer to begin with

The examples presented on next slides concern visibility and communication measures 

organised by Member States, programmes, projects and the European Commission. 

Some of the examples use innovative communication channels, while others use more 

standard ones, such as websites, social media or events. 

However, these examples display a great deal of creativity in their EU communication

efforts; they seek engagement of their target audiences and clearly acknowledge the

EU’s role. 

Therefore, the aim of these slides is to share how other countries & programmes are 

approaching communication, inspire your own actions and point out to sources where 

you can find out more. 

New examples were added to this presentations during Spring 2025. 



Czech Republic

Project of the year competition

What is it? A project competition (of the 

Entrepreneurship and Innovation for 

Competitiveness programme) for the most 

successful project supported by EU Funds in 7 

categories (research, development and innovation; 

low carbon economy, OSIs, etc). 

What kind of activities are planned? Local &

national media appearances, an award ceremony, 

printed materials on projects, website articles, 

posting short videos on social media, preparing a 

specific magazine for applicants and other. 
Source: https://www.optak.cz/

https://www.optak.cz/podnikatelsky-projekt-roku-2023/a-136/
https://www.optak.cz/UserFiles/File/1710334931brozura-ppr-2023-online.pdf
https://www.optak.cz/


Czech Republic

Project of the year competition

Who is the organiser? Managing authority

Who is it for? Successful projects and citizens, 

media, stakeholders…

Why is it a good example? The format offers

a way to engage projects, motivate them to get

involved and compete with other projects. Also, 

there is a specific category for OSIs. 

More info: programme web page

Source: https://www.optak.cz/

http://www.optak.cz/
https://www.optak.cz/


Croatia

A 2021-2027 roadshow

What is it? A series of informative lectures 

planned throughout Croatia in order to present the 

funding opportunities as part of the new 

programming period.

What kind of activities are planned? Lectures 

– both technical and informative, panel discussions, 

presentations of funding opportunities adapted to 

the local setting with local stakeholders (e.g. funding 

for islands).

Who is the organiser? Managing authority.

Who is it for? Regions and cities, development 

agencies, applicants and beneficiaries…

Source: https://eufondovi.gov.hr

https://eufondovi.gov.hr/


Croatia

A 2021-2027 roadshow

Why is it a good example? The

Croatian example of a roadshow action 

offers good communication opportunities

& visibility, namely by visiting different 

regions, engaging with local 

stakeholders and bringing EU topics to 

local media. 

More info: News article, YouTube 

channel, Croatian single website portal

Source: https://eufondovi.gov.hr/u-sibeniku-odrzano-

informativno-dogadanje-eu-fondovi-nove-prilike-2021-2027/

https://eufondovi.gov.hr/eu-fondovi-2021-2027-nove-prilike-odrzane-su-u-dubrovniku/
https://www.youtube.com/@eufondovihrvatska/streams
https://www.youtube.com/@eufondovihrvatska/streams
https://eufondovi.gov.hr/
https://eufondovi.gov.hr/u-sibeniku-odrzano-informativno-dogadanje-eu-fondovi-nove-prilike-2021-2027/
https://eufondovi.gov.hr/u-sibeniku-odrzano-informativno-dogadanje-eu-fondovi-nove-prilike-2021-2027/


Interreg Baltic Sea

A Europe Day photo competition

What is it? A competition for projects & 

beneficiaries aiming to showcase the people and 

benefits of the programme, by engaging their

project community. 

What kind of activities are planned? A call for 

photos (via a newsletter), publication of winners

(web) and promotion of Europe Day

Who is the organiser? Managing authority

Who is it for? Projects Source: Interreg Baltic Sea newsletter



Interreg Baltic Sea

A Europe Day photo competition

Why is it a good example? The 

competition promoted the projects’ work, as 

well as the values of the EU, and managed to 

engage their audiences. 

More info: Interreg Baltic Sea news article

Source: Success in the Photo Competition! - Interreg Baltic 

Sea Region (interreg-baltic.eu)

https://interreg-baltic.eu/project/lakes-connect/
https://interreg-baltic.eu/project-posts/lakes-connect/success-in-the-photo-competition/
https://interreg-baltic.eu/project-posts/lakes-connect/success-in-the-photo-competition/


Interreg Europe

Communicating the programme

What is it? A series of Instagram posts that aim to 

introduce new partner countries & organisations in

the programme, as well as upcoming calls. 

What kind of activities are planned? A simple

yet insightful presentation of different countries, 

using footage of regions and narration.  

Who is the organiser? Managing authority

Who is it for? Project partners, applicants, 

beneficiaries, stakeholders, citizens…
Source: https://www.instagram.com/interregeurope/

https://www.instagram.com/interregeurope/


Interreg Europe

Communicating the programme

Why is it a good example? It explains the

idea of cooperation of different European 

countries, both Member States and those to 

become one, as well as future enlargements of 

the EU. 

More info: Meet Montenegro video clip

Source: https://www.instagram.com/interregeurope/

https://www.instagram.com/p/C5YSxK1M2qb/
https://www.instagram.com/interregeurope/


Interreg Croatia-Serbia & 
Croatia-Bosnia and Herzegovina-Montenegro

Interreg Cooperation Day

What is it? Interreg programmes take part in

Cooperation Day celebrations, a Europe-wide set of events

facilitated by Interact, taking place every September when

different events are organised to showcase benefits of 

cross-border cooperation. Themes change from year to 

year and programmes have the freedom to reach their

audiences in creative ways. 

What kind of activities are planned? The 

Interreg IPA HR-RS & HR-BA-ME have organised different

kind of activities in past years: painting events with

children’s homes, cycle cinemas, tree planting events and 

others. 

Source: https://interreg-croatia-serbia.eu/2014/about-

programme/european-cooperation-days/#2018

https://interreg-croatia-serbia.eu/2014/about-programme/european-cooperation-days/#2018
https://interreg-croatia-serbia.eu/2014/about-programme/european-cooperation-days/#2018


Interreg Croatia-Serbia & 
Croatia-Bosnia and Herzegovina-Montenegro

Interreg Cooperation Day

Who is the organiser? Managing authority

Who is it for? Local audiences

Why is it a good example? It tells the idea

of cooperation of different European countries, 

both Member States and those to become one, 

in a fun & interesting way

More info: Interreg HR-BA-ME events, Interreg 

HR-RS events, Interact page on the EC Day
Source: https://interreg-hr-ba-me.eu/2014/about-

programme/european-cooperation-days/#2018

https://interreg-hr-ba-me.eu/2014/about-programme/european-cooperation-days/#2018
https://interreg-croatia-serbia.eu/2014/about-programme/european-cooperation-days/#2018
https://interreg-croatia-serbia.eu/2014/about-programme/european-cooperation-days/#2018
https://www.interact-eu.net/communication-and-visibilty/visibility/interreg-day
https://interreg-hr-ba-me.eu/2014/about-programme/european-cooperation-days/#2018
https://interreg-hr-ba-me.eu/2014/about-programme/european-cooperation-days/#2018


Ireland 

Europe Day news ads

What is it? A four-page ad in the newspapers

showcasing the improvements that different EU 

funds brought to everyday life in Ireland.

What kind of activities are planned? 
Newspaper ads, native article, followed by a push on 

social media

Who is the organiser? Managing authority

Who is it for? Citizens, stakeholders…



Ireland

Europe Day news ads

Why is it a good example? Focusing on 

achievements and concrete contributions to life in

Ireland, the article tells in a simple way how the EU is

supporting Ireland. It is a good example of cross-fund

communication as it covers Cohesion policy funds, the

Brexit Adjustment Reserve and the Recovery & 

Resilience Facility

More info: https://eufunds.ie/ & next slide

https://eufunds.ie/


















Portugal 

On the Trail of European Funds

What is it? A national campaign („Na Rota dos 

Fundos Europeus” meaning On the Trail of European 
Funds)  that aims to promote EU-funded projects

across the country, via nine thematic itineraries and 

nine different themes (culture, sea, educaiton, 

health…). 

What kind of activities are planned? 
Dissemination of the campaign via web articles, 

thematic itineraries (incl. project descriptions), 

(regional) case study videos & testimonials, social

media activities and call to actions embedded in

different segments (i.e. share your experiences using
the #NaRotadosFundosEuropeus hashtag). 

Source: https://portugal2030.pt/2024/08/07/siga-nos-na-

rota-dos-fundos-europeus-e-saiba-quais-os-projetos-que-

foram-apoiados-na-sua-regiao/

https://portugal2030.pt/2024/08/07/siga-nos-na-rota-dos-fundos-europeus-e-saiba-quais-os-projetos-que-foram-apoiados-na-sua-regiao/
https://portugal2030.pt/2024/08/07/siga-nos-na-rota-dos-fundos-europeus-e-saiba-quais-os-projetos-que-foram-apoiados-na-sua-regiao/
https://portugal2030.pt/2024/08/07/siga-nos-na-rota-dos-fundos-europeus-e-saiba-quais-os-projetos-que-foram-apoiados-na-sua-regiao/


Portugal

On the Trail of European Funds

Who is the organiser? National coordination

Who is it for? Wider public

Why is it a good example? The campaign offers a 

comprehensive approach to raising awareness of the

role of the EU in Portugal, including all Funds of the

CPR. The idea is an outcome of the work of the

Portuguese national communication network, based

on an earlier citizens’ opinion survey. 

More info: campaign & thematic itineraries info, 

case study videos
Source: https://portugal2030.pt/wp-

content/uploads/sites/3/2024/08/Roteiro-Cultura-e-

Lazerv2.pdf

https://portugal2030.pt/2024/08/07/siga-nos-na-rota-dos-fundos-europeus-e-saiba-quais-os-projetos-que-foram-apoiados-na-sua-regiao/
https://www.youtube.com/watch?v=lJLEFRkxAz0&list=PLXi_qyit-W7Ft7DITDW2s8VTKyefImK16
https://portugal2030.pt/wp-content/uploads/sites/3/2024/08/Roteiro-Cultura-e-Lazerv2.pdf
https://portugal2030.pt/wp-content/uploads/sites/3/2024/08/Roteiro-Cultura-e-Lazerv2.pdf
https://portugal2030.pt/wp-content/uploads/sites/3/2024/08/Roteiro-Cultura-e-Lazerv2.pdf


Netherlands

Joining in large manifestations & events

What is it? Dutch communicators joined the 47th

edition of the World Harbour Days in Rotterdam and 

set up an European pavillion, with the aim to tell 

more about the role of EU Funds in Netherlands. 

Rotterdam, being the largest port in Europe, was 

chosen as a perfect setting to promote the EU’s role 

in topics such as clean energy, sustainability, youth 

employment and others, via concrete project

examples. 

What kind of activities are planned? Setting

up an European pavilion and hosting different

thematic corners, DIY workshops, treasure hunts, 

handing out promotional materials and more. 

Source: 

https://www.linkedin.com/posts/jmikelenaite_dreamteam-

teamwork-eventsuccess-activity-7239353245838581761-

0z8l/?utm_source=share&utm_medium=member_desktop

https://www.linkedin.com/posts/jmikelenaite_dreamteam-teamwork-eventsuccess-activity-7239353245838581761-0z8l/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/jmikelenaite_dreamteam-teamwork-eventsuccess-activity-7239353245838581761-0z8l/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/jmikelenaite_dreamteam-teamwork-eventsuccess-activity-7239353245838581761-0z8l/?utm_source=share&utm_medium=member_desktop


Netherlands

Joining in large manifestations & events

Who is the organiser? Managing autority & EC Rep in

Netherlands

Who is it for? Wider public and visitors of the World 

Harbour Days event 

Why is it a good example? Teaming up and taking

part in established & recognizable events is a good way to 

ensure visibility to audiences usually not targeted by

programmes or projects. It is also a good setting to present

projects, demonstrate how they are contributing to the

community and to engage audiences. As the organising team 

explained it: it is not only about what the EU does, but what

the EU does for Rotterdam and Netherlands. 

More info: Brusselsenieuwe.nl article, managing authority

LinkedIn video, EC Rep Netherlands LinkedIn video.

Source: https://wereldhavendagen.nl/editie-2024/

https://brusselsenieuwe.nl/eu-uitgelicht-op-rotterdamse-wereldhavendagen/
https://www.linkedin.com/feed/update/urn:li:activity:7238635135514943489/
https://www.linkedin.com/feed/update/urn:li:activity:7238635135514943489/
https://www.linkedin.com/posts/jmikelenaite_dreamteam-teamwork-eventsuccess-activity-7239353245838581761-0z8l/?utm_source=share&utm_medium=member_desktop
https://wereldhavendagen.nl/editie-2024/


Ireland & Northern Ireland 

PEACEPLUS programme video

What is it? PEACEPLUS is a programme dedicated 

to supporting peace and prosperity across Northern 

Ireland and the border counties of Ireland, building 

upon the work of the previous PEACE and INTERREG 

Programmes. It is managed by the Special EU 

programme body (SEUPB). To celebrate 25 years since 

the establishment of SEUPB, the programme created a 

legacy video explaining the story behind its creation as 

well as the impact of EU funding on the community.

What kind of activities are planned? A 

series of communication activities, including the 

release of a comprehensive report that details the 

achievements and impact of the EU funded 

programmes. The report is complemented by the 

legacy video.

Source: https://www.seupb.eu/

https://www.seupb.eu/


Ireland & Northern Ireland 

PEACEPLUS programme video

Who is the organiser? Managing autority

Who is it for? Citizens, stakeholders in the 

region…

Why is it a good example? The video 

clearly and simply explains the story of EU 

PEACE and INTERREG programmes and shows 

their real impact on communities.

More info: Video, Impact Report 2023.pdf Source: https://www.seupb.eu/

https://vimeo.com/871490984/35d53162cb
https://www.seupb.eu/sites/default/files/2024-02/Impact%20Report%202023.pdf
https://www.seupb.eu/


Cyprus

Paphos Race 2024

What is it? The municipality and consortium of 

companies organised a race in the context of the 

European project “EUHeyDay: The EU Cohesion 

Policy shapes my daily life”. The managing 

authority took part in the event, which was aimed 

to promote the achievements of the Cohesion 

Policy in Paphos. 

What kind of activities are planned? The 

communication activities included organizing a 

race and setting up an informative stand where 

the managing authority presented EU funds, used 

interactive activities, and provided merch for the 

race participants.

Source: “Paphos Race 2024” event for the EU Cohesion Policy 

projects implemented in Paphos - ΘΑλΕΙΑ 2021-2027

https://thalia.com.cy/en/paphos-race-2024-passing-through-eu-cohesion-policy-projects-implemented-in-paphos-en/
https://thalia.com.cy/en/paphos-race-2024-passing-through-eu-cohesion-policy-projects-implemented-in-paphos-en/


Cyprus

Paphos Race 2024

Who is the organiser? Municipality, 

consortium of companies

Who is it for? Citizens, wider public

Why is it a good example? The event

combines a sport activity with an informative 

campaign, effectively engaging the community 

and citizens by showing the benefits of EU funds 

in an easy way.

More info: Paphos Race 2024 Source: “Paphos Race 2024” event for the EU 

Cohesion Policy projects implemented in Paphos -

ΘΑλΕΙΑ 2021-2027

https://thalia.com.cy/en/paphos-race-2024-passing-through-eu-cohesion-policy-projects-implemented-in-paphos-en/
https://thalia.com.cy/en/paphos-race-2024-passing-through-eu-cohesion-policy-projects-implemented-in-paphos-en/
https://thalia.com.cy/en/paphos-race-2024-passing-through-eu-cohesion-policy-projects-implemented-in-paphos-en/


Italy

Metro line in Napoli

What is it? How to promote your EU funded 

project? Well, do as the Neapolitans did and call 

in the local football team! The MA of the 

Campania region made sure that FC Napoli takes 

into account the EU when doing their photo 

shoot at the renovated Napoli metro station. The 

result – a video posted on both the MA and 

football club's social media sites, attracting tens 

of thousands of likes. 

What kind of activities are planned? 
Collaborating with the football team, shooting the 

video, launching a social media campaign, and 

sharing the content across platforms.

Source: Europa Campania | In treno verso l'Europa - Metropolitana 

Linea 6 di Napoli #linea6 #Napoli #EUinmyregion #EUfunds 

#coesione #politichedicoesione #FESR... | Instagram

https://www.instagram.com/reel/DBgiEDtCjuH/
https://www.instagram.com/reel/DBgiEDtCjuH/
https://www.instagram.com/reel/DBgiEDtCjuH/


Italy

Metro line in Napoli

Who is the organiser? FC Napoli partnering up

with the Managing authority.

Who is it for? Citizens.

Why is it a good example? The video engages 

the local football team to reach the local audience 

effectively and easily through various Instagram 

channels. By spreading the message across different 

platforms, it reaches a wider audience, with the FC 

Napoli Instagram repost already receiving 30,000 likes

per video and counting. A schoolbook example of 

using multipliers in EU communication.

More info: Instagram video, Inforegio - information 

about the project

Source: SSC Napoli | Behind the scenes  Our lads at 

Chiaia Metro Station #ProudToBeNapoli | Instagram

%20Europa%20Campania%20|%20In%20treno%20verso%20l'Europa%20-%20Metropolitana%20Linea%206%20di%20Napoli%20#linea6 
https://ec.europa.eu/regional_policy/whats-new/newsroom/16-07-2024-eu-cohesion-policy-naples-metro-line-6-extended-thanks-to-eu-funds_en
https://ec.europa.eu/regional_policy/whats-new/newsroom/16-07-2024-eu-cohesion-policy-naples-metro-line-6-extended-thanks-to-eu-funds_en
https://www.instagram.com/reel/DBgU8Ljixgr/


Croatia

Conference ‘Skills for the future - powered 

by ESF+’

What is it? The Croatian Ministry of Labour, 

Pension System, Family, and Social Policy hosted 

a conference on skills and the ESF+ in the 

context of the European Year of Skills. The event 

was attended by high-level representatives, 

including Commissioner Schmit.

What kind of activities are planned? 
Conference organisation, coordinating with high-

level representatives and media, hosting panels, 

web streaming the event, promotion on social 

media etc. Source: https://eufondovi.gov.hr/odrzana-konferencija-esf-za-

vjestine-buducnosti/

https://eufondovi.gov.hr/odrzana-konferencija-esf-za-vjestine-buducnosti/
https://eufondovi.gov.hr/odrzana-konferencija-esf-za-vjestine-buducnosti/


Croatia

Conference ‘Skills for the future - powered 

by ESF+’

Who is the organiser? Managing authority

Who is it for? Various stakeholders, experts, 

policy makers, beneficiaries

Why is it a good example? The presence of 

high-level representatives at the event boosted 

its visibility and attracted the media.

More info: Event information, Conference 

recording, Article on the Schmit’ visit
Source: https://european-social-fund-

plus.ec.europa.eu/en/news/commissioner-schmit-calls-skills-

revolution-during-visit-zagreb

https://eufondovi.gov.hr/odrzana-konferencija-esf-za-vjestine-buducnosti/
https://www.youtube.com/live/NDFnMUlj5zk?t=1800s
https://www.youtube.com/live/NDFnMUlj5zk?t=1800s
https://european-social-fund-plus.ec.europa.eu/en/news/commissioner-schmit-calls-skills-revolution-during-visit-zagreb
https://european-social-fund-plus.ec.europa.eu/en/news/commissioner-schmit-calls-skills-revolution-during-visit-zagreb
https://european-social-fund-plus.ec.europa.eu/en/news/commissioner-schmit-calls-skills-revolution-during-visit-zagreb
https://european-social-fund-plus.ec.europa.eu/en/news/commissioner-schmit-calls-skills-revolution-during-visit-zagreb


Finland

Communication campaign on the results 

of 2014-2020 programming period

What is it? A communication campaign was 

conducted by Finnish Ministry of Economic Affairs 

and Employment on the results of programming 

period 2014-2020, mainly implemented on 

social media. 

What kind of activities are planned? 
Creating and sharing posts on social media 

channels, issuing press releases, writing articles, 

and coordinating with the press.
Source: https://tem.fi/kestavaa-kasvua-ja-tyota-2014-2020

https://tem.fi/kestavaa-kasvua-ja-tyota-2014-2020


Finland

Communication campaign on the results 

of 2014-2020 programming period

Who is the organiser? Managing authority

Who is it for? Citizens, wider public

Why is it a good example? The campaign 

highlights major achievements by the funds, 

uses data to emphasize the results, 

understandably explains the impact of the 

funds and promotes Cohesion policy

milestones in a clear way.

More info: Article with background 

information, Another Article 

Source: https://tem.fi/-/eu-ohjelmakauden-hyvat-tulokset-suomi-

hyodynsi-eu-n-aluerahoituksen-taysimaaraisesti

https://tem.fi/-/eu-ohjelmakauden-hyvat-tulokset-suomi-hyodynsi-eu-n-aluerahoituksen-taysimaaraisesti
https://tem.fi/-/eu-ohjelmakauden-hyvat-tulokset-suomi-hyodynsi-eu-n-aluerahoituksen-taysimaaraisesti
https://tem.fi/kestavaa-kasvua-ja-tyota-2014-2020
https://tem.fi/-/eu-ohjelmakauden-hyvat-tulokset-suomi-hyodynsi-eu-n-aluerahoituksen-taysimaaraisesti
https://tem.fi/-/eu-ohjelmakauden-hyvat-tulokset-suomi-hyodynsi-eu-n-aluerahoituksen-taysimaaraisesti


Interreg Europe

Source:

https://www.instagram.com/reel/DFpnPlFMDAU/?utm_source=ig_

web_copy_link

Promoting visibility requirements

What is it? An innovative effort by the

programme bodies to turn the CPR, legal

provisions into easily understandable

content. The videos offers a short & sweet

walkthrough of main visibility requirements –

posters, online presence, EU emblem etc. -

with examples and underlying reasons why

visibility is needed. 

What kind of activities are planned? A short 

Instagram video that leads the viewers to a 

more comprehensive (but still brief) video 

posted on YouTube.

https://www.instagram.com/reel/DFpnPlFMDAU/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/DFpnPlFMDAU/?utm_source=ig_web_copy_link


Interreg Europe

Source:

https://www.instagram.com/reel/DFpnPlFMDAU/?utm_source=ig_

web_copy_link

Promoting visibility requirements

Who is the organiser? Managing 

authority

Who is it for? Project beneficiaries, 

applicants, stakeholders…

Why is it a good example? Because it

proves that with a good dose of 

creativity and out-of-the-box thinking

you can turn even legal texts into

content.

More info: Instagram & YouTube.

https://www.instagram.com/reel/DFpnPlFMDAU/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/DFpnPlFMDAU/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/DFpnPlFMDAU/?utm_source=ig_web_copy_link
https://www.youtube.com/watch?v=AyfGZ0ikno4


Communicating the Just
Transition Fund



Ireland

Communicating the JTF

What is it? The Irish JTF programme is raising

awareness about the changes taking place in JTF 

regions. It is an endeavour to reimagine this part of 

IE, to combine tourism, placemaking and visibility

activities in the overall Just Transition, making sure 

strong links are made with the local community.  

What kind of activities are planned? A wide 

set of visibility & engagement activities, including

videos, launch events, radio content (due to hugh

percentage of listeneres in IE: 81% of adults tune in

every weekday), drop-in clinics, cross-EU funding

activities & other people-centred activities.

Source: 

https://www.youtube.com/watch?time_continue=28&v=VUXMVTlV9xs&

embeds_referring_euri=https%3A%2F%2Fwww.failteireland.ie%2F&so

urce_ve_path=MTM5MTE3LDI4NjYzLDEzNzcyMSwxMzkxMTcsMTM5MTE

3LDIzODUx

https://www.youtube.com/watch?v=VUXMVTlV9xs
https://www.youtube.com/watch?time_continue=28&v=VUXMVTlV9xs&embeds_referring_euri=https%3A%2F%2Fwww.failteireland.ie%2F&source_ve_path=MTM5MTE3LDI4NjYzLDEzNzcyMSwxMzkxMTcsMTM5MTE3LDIzODUx
https://www.youtube.com/watch?time_continue=28&v=VUXMVTlV9xs&embeds_referring_euri=https%3A%2F%2Fwww.failteireland.ie%2F&source_ve_path=MTM5MTE3LDI4NjYzLDEzNzcyMSwxMzkxMTcsMTM5MTE3LDIzODUx
https://www.youtube.com/watch?time_continue=28&v=VUXMVTlV9xs&embeds_referring_euri=https%3A%2F%2Fwww.failteireland.ie%2F&source_ve_path=MTM5MTE3LDI4NjYzLDEzNzcyMSwxMzkxMTcsMTM5MTE3LDIzODUx
https://www.youtube.com/watch?time_continue=28&v=VUXMVTlV9xs&embeds_referring_euri=https%3A%2F%2Fwww.failteireland.ie%2F&source_ve_path=MTM5MTE3LDI4NjYzLDEzNzcyMSwxMzkxMTcsMTM5MTE3LDIzODUx


Ireland

Communicating the JTF

Who is the organiser? Managing

authority

Who is it for? Citizens of JTF regions, etc

Why is it a good example? Due to a 

targeted communication approach, aiming to 

reach namely the citizens and organisations

that are most impacted by the change to 

climate neutrality

More info: Failte Ireland JTF page and 

presentation at Inform EU plenary, Hannover
Source: https://www.failteireland.ie/Identify-Available-Funding/Just-

Transition-Fund/About-EU-JTF.aspx

https://www.failteireland.ie/justtransition
https://ec.europa.eu/regional_policy/whats-new/conferences/inform-network/inform-27052024_en
https://www.failteireland.ie/Identify-Available-Funding/Just-Transition-Fund/About-EU-JTF.aspx
https://www.failteireland.ie/Identify-Available-Funding/Just-Transition-Fund/About-EU-JTF.aspx


Estonia

Communicating the JTF

What is it? A visibility & communication approach

adapted to the region’s dependance on the oil

shale sector and the socioeconomic indicators of 

the community.  

What kind of activities are planned? A 

diverse set of measures aimed at raising awareness

of the Fund: national steering committees, public

consultation activities, an awareness survey, 

outreach activities towards local people, a 

dedicated central website, communication

campaign, teaming up with local initatitives etc. 

Source: slides from the Inform EU plenary, Hannover presentation

https://ec.europa.eu/regional_policy/whats-new/conferences/inform-network/inform-27052024_en


Estonia

Communicating the JTF

Who is the organiser? Managing

authority

Who is it for? Citizens of JTF regions, etc

Why is it a good example? It offers a 

comprehensive and detailed approach to the

changes in JTF regions: the transition is

about people, so communication needs to be

about them too. 

More info: Ida Virumaa JTF page and 

presentation at Inform EU plenary, Hannover

Source: https://idavirufond.ee/

https://idavirufond.ee/
https://ec.europa.eu/regional_policy/whats-new/conferences/inform-network/inform-27052024_en
https://idavirufond.ee/


Croatia

Communicating the JTF

What is it? An example of a Croatian JTF project

dedicated to become a center of gaming industry in

a traditionally heavy industry-dependant region that

started to decline in the 1990s

What kind of activities are planned? In 

addition to social media, web, media and event 

activities, the project is reaching out to audiences

specific to the gaming sector via a video game, 

gaming conferences, influencers etc. 

Source: slides from the Inform EU plenary, Hannover presentation

https://ec.europa.eu/regional_policy/whats-new/conferences/inform-network/inform-27052024_en


Croatia

Communicating the JTF

Who is the organiser? Project beneficiary

Who is it for? Citizens of JTF regions, 

project audiences…

Why is it a good example? It offers an

insight into how the JTF can help regions

with specific challenges, in particular

connected to the gaming industry. 

More info: SIMORA webpage (project

beneficiary) and presentation at Inform EU 

plenary, Hannover

Source: slides from the Inform EU plenary, Hannover presentation

https://rk-smz.hr/
https://ec.europa.eu/regional_policy/whats-new/conferences/inform-network/inform-27052024_en
https://ec.europa.eu/regional_policy/whats-new/conferences/inform-network/inform-27052024_en


Communicating operations of 
strategic importance



Denmark

Communicating flagship projects

What is it? A country-wide campaign on 

operations of strategic importance, which are 

branded in Denmark as lighthouse projects. A total 

of 8 projects are promoting development of 

solutions to major societal challenges based on 

market and technological opportunities. 

What kind of activities are planned? A 

campaign evolving around 8 case videos, running on 

websites, social media, showcasing companies & 

solutions from all over DK with political support. 

Who is the organiser? National coordination

Source: slides from the Inform EU plenary, Ostrava 

presentation

https://ec.europa.eu/regional_policy/whats-new/conferences/inform-network/inform-14112023_en


Denmark

Communicating flagship projects

Who is it for? Potential partners

organisations, incubators, SMEs, 

development agencies, citizens... 

Why is it a good example? The 

campaign puts operations of strategic

importance in the spotlight, and ensures

visibility in cooperation with stakeholders

and officials from the Danish government. 

More info: video 1, video 2, 

https://udviklingidanmark.erhvervsstyrelsen.d

k/, https://erhvervsfremmebestyrelsen.dk/

Source: slides from the Inform EU plenary, Ostrava 

presentation

https://www.youtube.com/watch?v=OG7rB511PLc&t=1s
https://www.youtube.com/watch?v=kynvkE6gqWs&t=6s
https://udviklingidanmark.erhvervsstyrelsen.dk/
https://udviklingidanmark.erhvervsstyrelsen.dk/
https://erhvervsfremmebestyrelsen.dk/
https://ec.europa.eu/regional_policy/whats-new/conferences/inform-network/inform-14112023_en


Romania

Communicating flagship projects

What is it? An approach taken by the NW Regional Programme 

where promoting projects over 10 million EUR and Smart 

Specialization S3 Parks as OSIs is done in a coordinated & 

centralized way. Different public institutions, clusters, universities 

and programme communication experts work together on projects’ 

visibility and onboarding beneficiaries. The programme has two 

phases for these projects: 1) roll-out and implementation and 2) 

promoting them as „Gates of the Future”, following a local tradition 

and connecting heritage with future. 

What kind of activities are planned? Supporting

beneficiaries (kick off meetings, regulatory requirements

walkthroughs, drafting comms plans), launch events, ensuring photo 

& video materials every 4 months, social media promotion, 

organising major events, webpage (for the first phase mentioned 

above), preparing an unitary graphic package for OSIs and an online 

platform and project map (with pics, clips, recordings). 

Source: https://inno.ro/en/parcuri-de-specializare-inteligenta

https://inno.ro/en/parcuri-de-specializare-inteligenta
https://inno.ro/en/parcuri-de-specializare-inteligenta


Romania

Communicating flagship projects

Who is the organiser? Managing authority

Who is it for? Potential partners, citizens, 

projects, stakeholders, multipliers... 

Why is it a good example? The approach

of the MA makes sure that projects have all the

support they need and that partners are briefed

on the importance of OSIs and financially large

projects, i.e. by making sure that communication

is done by all levels and partners. 

More info: https://inno.ro/en/parcuri-de-

specializare-inteligenta

Source: https://inno.ro/en/parcuri-de-specializare-inteligenta

https://inno.ro/en/parcuri-de-specializare-inteligenta
https://inno.ro/en/parcuri-de-specializare-inteligenta
https://inno.ro/en/parcuri-de-specializare-inteligenta


Interreg Italy-Slovenia

Communicating flagship projects

What is it? A centralized approach taken by the

programme on implementing & communicating OSIs. A 

total of 3 OSIs are planned, each dealing with its own

segment of sustainable tourism and together

contributing to achievement of programme objectives –

creation of a joint cross-border tourism product. 

What kind of activities are planned? The 

programme is supporting OSI projects with trainings

and seminars, hosting of project websites on the

programme website, direct involvement during major 

programme events (e.g. Interreg Cooperation Day, EU 

Week of Regions and Cities, Inform EU), an appointed

communication manager per OSI, etc. 

Source: slides from the Inform EU plenary, Ostrava 

presentation

https://ec.europa.eu/regional_policy/whats-new/conferences/inform-network/inform-14112023_en


Interreg Italy-Slovenia

Communicating flagship projects

Who is the organiser? Managing authority

Who is it for? Potential partners

organisations, SMEs, development agencies, 

citizens…

Why is it a good example? A common

approach to OSIs makes sure that all projects are 

on the same page and approach the visibility

requirements in the same way. 

More info: Interreg IT-SI website, OSI 

subpages: Adrioncycletour, Poseidone and Kras-

Carso II. 
Source: https://www.ita-slo.eu/it/kras-carso-ii

https://www.ita-slo.eu/en
https://www.ita-slo.eu/en/adrioncycletour
https://www.ita-slo.eu/en/poseidone
https://www.ita-slo.eu/it/kras-carso-ii
https://www.ita-slo.eu/it/kras-carso-ii


Interreg Aurora

Communicating flagship projects

What is it? The programme uses a centralized 

approach to communicate OSIs by providing a dedicated 

section on its website where all funded projects are listed. 

Users can apply different filters, including those for 

operations of strategic importance, and each OSI is 

presented in the same way.

What kind of activities are planned? The 

programme communicates OSIs by featuring them on a 

designated spot on their website. Further, it supports 

beneficiaries with a communication toolkit that includes 

templates, tutorials, logos, posters, and a communication 

guide.

Source: https://www.interregaurora.eu/approved-projects/

https://www.interregaurora.eu/approved-projects/


Interreg Aurora

Communicating flagship projects

Who is the organiser? Managing authority

Who is it for? Project applicants, 

beneficiaries, stakeholders,… 

Why is it a good example? The approach 

effectively highlights operations of strategic

importance by showcasing them more 

prominently in a dedicated website section, 

allowing users to filter and access information. 

Each project is presented consistently. 

More info: Projects Archive - Interreg Aurora

Source: https://www.interregaurora.eu/approved-projects/

https://www.interregaurora.eu/approved-projects/
https://www.interregaurora.eu/approved-projects/


Cyprus

Communicating flagship projects

What is it? A designated section for OSIs on the 

Cypriot national website portal. It explains the role 

of OSIs and showcases several examples from the 

country. 

What kind of activities are planned? 
Promoting OSIs through dedicated subpages on 

the national website portal, showcasing different 

data and stages of project progress while 

highlighting their contributions, uniqueness, and 

innovative character. Source: Cypriot national website portal, thalia.com.cy

https://thalia.com.cy/


Cyprus

Communicating flagship projects

Who is the organiser? Central coordination

Who is it for? Website users, potential

beneficiaries, citizens, media…

Why is it a good example? Under the lead

of the national communication coordinator, the 

OSIs are put in one place, showing everything in 

the same way and making the information clear 

and easy to find.

More info: Operations of Strategic Importance 

- ΘΑλΕΙΑ 2021-2027

Source: Cypriot national website portal, thalia.com.cy

https://thalia.com.cy/en/operations-of-strategic-importance-2/
https://thalia.com.cy/en/operations-of-strategic-importance-2/
https://thalia.com.cy/


Croatia

Communicating flagship projects

What is it? A series of articles on the 

Croatian single website portal that clearly and 

concisely communicate the significance and 

impact of the OSIs.

What kind of activities are planned? 
Publishing articles accompanied by a few 

photos and sharing the posts on social 

media.

Who is the organiser? Managing authority

Source: Strateški projekti za urbana područja Varaždina i Čakovca

dat će novu dimenziju Sjeveru Hrvatske – EU fondovi Hrvatska

https://eufondovi.gov.hr/strateski-projekti-za-urbana-podrucja-varazdina-i-cakovca-dati-ce-novu-dimenziju-sjeveru-hrvatske/


Croatia

Communicating flagship projects

Who is it for? General public, stakeholders, 

local communities, project beneficiaries, media…

Why is it a good example? It provides 

concise and easy-to-understand information about 

the project, local impact and EU's contribution, 

and is enhanced by photos that make the content 

more engaging. Overall, it provides more specific

and filtered information about strategic EU 

projects, ensuring that it is on the radar of more 

audiences.

More info: Article 1, Article 2, Article 3
Source: It's time for projects of strategic importance between 

Croatia and Italy – EU funds Croatia

https://eufondovi.gov.hr/strateski-projekti-za-urbana-podrucja-varazdina-i-cakovca-dati-ce-novu-dimenziju-sjeveru-hrvatske/
https://eufondovi.gov.hr/vrijeme-je-za-projekte-od-strateske-vaznosti-izmedu-hrvatske-i-italije/
https://eufondovi.gov.hr/zavrseni-poslovi-razminiranja-prema-projektu-croatian-safe-steps/
https://eufondovi.gov.hr/vrijeme-je-za-projekte-od-strateske-vaznosti-izmedu-hrvatske-i-italije/
https://eufondovi.gov.hr/vrijeme-je-za-projekte-od-strateske-vaznosti-izmedu-hrvatske-i-italije/


Portugal

Vocational Education & Training Campaign

What is it? A comprehensive communication campaign 

on OSIs funded by ESF+. The campaign proved effective, 

reaching target audiences broadly and transversally and 

generating a positive impact on the visibility and 

interaction of the platforms used. Key figures: over

10.000 visitors to the PESSOAS 2030 Vocational 

Education and Training (VET) Show, 900 000 views on 

social media and seen by millions of TV viewers. 

What kind of activities are planned? It was deployed 

on Facebook and Instagram, through the accounts of 

PESSOAS 2030 and WorldSkills Portugal. A digital

influencer was involved. Further, there was a TV spot, 

audio spot on Spotify and articles in regional media (see

below). 

Source: 
https://www.facebook.com/photo/?fbid=1084792646981294&set=ecnf.1

00095056836308

https://www.facebook.com/photo/?fbid=1084792646981294&set=ecnf.100095056836308
https://www.facebook.com/photo/?fbid=1084792646981294&set=ecnf.100095056836308


Portugal

Vocational Education & Training Campaign

Who is the organiser? Managing authority

Who is it for? General public

Why is it a good example? The campaign 

affectively addressed vocational education and training, 

reaching and engaging target audiences through 

different platforms. By using social media, TV, Spotify, 

and regional media, the campaign boosted visibility and 

interaction. 

More info: Instagram Pessoas 2030, Facebook 

Pessoas 2030, TV Spot, campaign results

Source: Pessoas 2030 - Spot TV on Vimeo

https://www.instagram.com/pessoas_2030/
https://www.facebook.com/pessoas2030/
https://vimeo.com/1021776628?msockid=111574edccb163501cc361c5cdf96271
https://pessoas2030.gov.pt/2025/01/27/resultados-da-campanha-de-ensino-e-formacao-profissional/
https://vimeo.com/1021776628?msockid=111574edccb163501cc361c5cdf96271


Source: Alto Minho



Source: Região de Leiria



Source: Diário do Sul



Operations of strategic importance
events & activities: examples



Flagship project events

Project name & aim: Digital Learning 

Campus, Schleswig-Holstein, DE; 

creating a new educational ecosystem 

accessible to all citizens in the region

Funding: EUR 38 million, 40% from the 

European Regional Development Fund 

Germany

Source: https://dlc.sh/dlc-meets-eu

https://dlc.sh/dlc-meets-eu


Flagship project events

Communication event: 

• A grand inauguration ceremony in Kiel

• Featuring approximately 120 on-site participants 

and YT live streaming

• English-speaking part of the event included 

greetings from the Schleswig-Holstein Minister of 

Education, and a keynote speech by a former head 

of DE multinational software company SAP AG and 

ex-CEO of Microsoft Germany

• Other parts of the programme: sessions such as 

presentations on DLC learning venues, and a World 

Café in German

More info: Inforegio - EU co-funded Digital Learning 

Campus revolutionises education in Schleswig-Holstein 

(europa.eu)

Germany

Source: https://dlc.sh/dlc-meets-eu

https://ec.europa.eu/regional_policy/whats-new/newsroom/03-06-2024-eu-co-funded-digital-learning-campus-revolutionises-education-in-schleswig-holstein_en
https://ec.europa.eu/regional_policy/whats-new/newsroom/03-06-2024-eu-co-funded-digital-learning-campus-revolutionises-education-in-schleswig-holstein_en
https://ec.europa.eu/regional_policy/whats-new/newsroom/03-06-2024-eu-co-funded-digital-learning-campus-revolutionises-education-in-schleswig-holstein_en
https://dlc.sh/dlc-meets-eu


Flagship project events

Project name & aim: Croatian safe steps 

CROSS; demining more than 3.400 ha 

of forest areas in five different counties

for better safety of citizens and tourists

& better protection of the environment

Funding: EUR 52.2 million, 61.8% from 

the European Regional Development 

Fund 

Croatia 

Source: https://civilna-zastita.gov.hr/vijesti/vijesti/odrzano-

predstavljanje-projekta-croatian-safe-steps-cross/7962

https://civilna-zastita.gov.hr/vijesti/vijesti/odrzano-predstavljanje-projekta-croatian-safe-steps-cross/7962
https://civilna-zastita.gov.hr/vijesti/vijesti/odrzano-predstavljanje-projekta-croatian-safe-steps-cross/7962


Flagship project events

Communication event: 

• A project presentation & launch event in the city of 

Gospić in Croatia

• Audience: high-level speakers including ministers, 

state secretaries, head of intermediate bodies, and 

representatives of the European Commission, a total 

of 100 participants

• The event also marked the International Day for 
Mine Awareness and Assistance in Mine Action

• It was also combined with a demonstration visit to 

the demining work site in the Lika-Senj Country

More info: Croatian safe steps CROSS website, event 

news article, project video

Croatia

Source: https://civilna-zastita.gov.hr/vijesti/vijesti/odrzano-

predstavljanje-projekta-croatian-safe-steps-cross/7962

https://civilna-zastita.gov.hr/croatian-safe-steps-cross/7941
https://civilna-zastita.gov.hr/vijesti/vijesti/odrzano-predstavljanje-projekta-croatian-safe-steps-cross/7962
https://www.youtube.com/watch?v=clrHCvnaT34
https://civilna-zastita.gov.hr/vijesti/vijesti/odrzano-predstavljanje-projekta-croatian-safe-steps-cross/7962
https://civilna-zastita.gov.hr/vijesti/vijesti/odrzano-predstavljanje-projekta-croatian-safe-steps-cross/7962


Flagship project events

Project name & aim: Technical 

Assistance project* of the Technologies 
and Applications for Competitiveness
programme; supporting implementation

of thematic operational programmes

* Project with a total cost exceeding EUR 10 000 000

Czech Republic 

Source: https://www.optak.cz/ozveny-prezentace-op-tak-v-

ramci-oslav-20-let-cr-v-eu/a-321/

https://www.optak.cz/ozveny-prezentace-op-tak-v-ramci-oslav-20-let-cr-v-eu/a-321/
https://www.optak.cz/ozveny-prezentace-op-tak-v-ramci-oslav-20-let-cr-v-eu/a-321/


Flagship project events

Communication event: 

• An event organised in Prague as part of the Europe 

Week celebrations around the Europe Day in May

• The event also promoted 20 years of the Czech

Republic being part of the EU 

• Target audience: citizens and passers-by, with a 

programme for all age groups

• The event promoted activities of the OP, including

how SMEs are supported, how to apply to calls and 

successful projects including the TA one

• Participants could also compete for interesting 

prizes after successfully completing a knowledge 

quiz about EU funds

More info: https://www.optak.cz/ozveny-prezentace-

op-tak-v-ramci-oslav-20-let-cr-v-eu/a-321/

Czech Republic 

Source: https://www.optak.cz/ozveny-prezentace-op-tak-

v-ramci-oslav-20-let-cr-v-eu/a-321/

https://www.optak.cz/ozveny-prezentace-op-tak-v-ramci-oslav-20-let-cr-v-eu/a-321/
https://www.optak.cz/ozveny-prezentace-op-tak-v-ramci-oslav-20-let-cr-v-eu/a-321/
https://www.optak.cz/ozveny-prezentace-op-tak-v-ramci-oslav-20-let-cr-v-eu/a-321/
https://www.optak.cz/ozveny-prezentace-op-tak-v-ramci-oslav-20-let-cr-v-eu/a-321/


Flagship project events

Project name & aim: UpQuantVal; 

connecting quantum science and 

technology players across the French, 

German and Swiss borders to develop 

new frameworks for collaboration

Funding: EUR 5.2 million in total, EUR 

2.3 million 61.8% from EU funds

Interreg Rhin supérieur

Photo credits: LinkedIn, Nicolas Busser



Flagship project events

Communication event: 

• Opening session as part the International Year of Quantum 

Sciences and Quantum Week 2025.

• Organising the OSI event as part of the Week has maximised its 

visibility and strengthened its impact with key players in the field. 

• Audience: high-level representatives from DE, FR & CH

community, around 70 at the opening session and 500 

throughout the Week. 

More info: project website

Interreg Rhin supérieur

Source: https://www.linkedin.com/posts/basel-precision-instruments-

gmbh_quantumcomputing-quantuminnovation-upquantval-activity-

7303081892931624960-

1Crf/?utm_source=share&utm_medium=member_desktop&rcm=ACoA

ABUxk-4B5VW9-EimLwN6BWooAlgBDJA23Wc

https://www.cesq.eu/quantum-week-2025_day1/
https://www.linkedin.com/posts/basel-precision-instruments-gmbh_quantumcomputing-quantuminnovation-upquantval-activity-7303081892931624960-1Crf/?utm_source=share&utm_medium=member_desktop&rcm=ACoAABUxk-4B5VW9-EimLwN6BWooAlgBDJA23Wc
https://www.linkedin.com/posts/basel-precision-instruments-gmbh_quantumcomputing-quantuminnovation-upquantval-activity-7303081892931624960-1Crf/?utm_source=share&utm_medium=member_desktop&rcm=ACoAABUxk-4B5VW9-EimLwN6BWooAlgBDJA23Wc
https://www.linkedin.com/posts/basel-precision-instruments-gmbh_quantumcomputing-quantuminnovation-upquantval-activity-7303081892931624960-1Crf/?utm_source=share&utm_medium=member_desktop&rcm=ACoAABUxk-4B5VW9-EimLwN6BWooAlgBDJA23Wc
https://www.linkedin.com/posts/basel-precision-instruments-gmbh_quantumcomputing-quantuminnovation-upquantval-activity-7303081892931624960-1Crf/?utm_source=share&utm_medium=member_desktop&rcm=ACoAABUxk-4B5VW9-EimLwN6BWooAlgBDJA23Wc
https://www.linkedin.com/posts/basel-precision-instruments-gmbh_quantumcomputing-quantuminnovation-upquantval-activity-7303081892931624960-1Crf/?utm_source=share&utm_medium=member_desktop&rcm=ACoAABUxk-4B5VW9-EimLwN6BWooAlgBDJA23Wc


REGIO’s take on 
communication events &
activities of OSIs
Challenges, opportunities & examples 



Legal reference: Art. 50(1)(e)

Aim:

• Ensure visibility of strategic projects,

• Encourage managing authorities and 

projects working together in

communication, 

• Engage the media and provide a setting 

for projects, citizens and MA & EC 

representatives to engage with 

audiences.

State of play



According to SFC2021: more than a 100 

events submitted so far from MS

The formats so far:

• demonstration events

• presentations 

• press briefings & conferences

• networking events

• round tables

• stakeholder events

• fish fair 

• contract signing events

• inaugurations

State of play



EC’s expectations

Format: an event or activity could be a 

campaign, a theater play, a concert, a 

conference, a project visit, communication 

campaign and other. It is however up to

the project to decide the format that

works best. 

Theme(s): project and programme ones, 

clearly acknowledging EU support

Timing: during project implementation 

Engagement: very much in the spotlight, 

involving end users & audiences & others

How could the event & 
activity look like? 



EC’s expectations

Media: involvement of journalists will

boost visibility

Content: related to achievements, such as 

visits to project facilities, field trips, guided

tours, open doors, fairs, any other

engaging format

Audience: up to the project, but it is

strongly suggested that it is open to 

citizens (or part of it) 

Dissemination: via social media, media

relations and other channels

How could the event & 
activity look like? 



Fears & dislikes

Business as usual: an approach to 

events/activities that ticks the box

Audience: closed off or (only) stakeholder-

oriented

Content: ex-catedra mostly

Engagement & dissemination: limited to 

non-existent

What to avoid? 

https://www.linkedin.com/pulse/how-survive-boring-meeting-joshua-miller/



Corporate communication
actions



DG REGIO & Partner Regions

Europe in my region campaigns

What is it? A month-long regional communication

campaign highlighting familiar co-funded places and 

initiatives.  

What kind of activities are planned? Paid 

media (outdoor displays, digital and print advertising), 

press relations, partnerships with local influencers and 

personalities, social media promotion, as well as on-site 

activities/events.

Who is the organiser? DG REGIO & managing

authorities.

Who is it for? The regional population, including

targeted activities for younger audiences. 

Key visual of the campaign in Sicily



DG REGIO & Partner Regions

Europe in my region campaigns

Why are they a good example? The 

campaigns are region-specific and focus on topics 

and projects that are of importance for the daily 

lives of citizens. 

More info: Inforegio, Online Library
Community activities

Presence of local mediaOutdoor and print media displays

Involvement of local personalities

https://ec.europa.eu/regional_policy/policy/communication/campaigns/euinmyregion/regional-campaigns_en
https://euinmyregion.eu/library/regional-campaigns/


EC Rep Zagreb, Croatia

„A decade of great stories”

What is it? A series of videos documenting

inspirational stories of citizens who managed to 

make their dreams come true thanks to 

opportunities provided by the EU. 

What kind of activities are planned? Making

of YouTube videos, interviews and promotion. 

Who is the organiser? EC Rep in Zagreb

Who is it for? Citizens, stakeholders etc

Source: https://croatia.representation.ec.europa.eu/news/klara-rusan-

umjetnickog-imena-klarxy-mlada-ilustratorica-iz-zagreba-2023-06-

19_en

https://croatia.representation.ec.europa.eu/news/klara-rusan-umjetnickog-imena-klarxy-mlada-ilustratorica-iz-zagreba-2023-06-19_en
https://croatia.representation.ec.europa.eu/news/klara-rusan-umjetnickog-imena-klarxy-mlada-ilustratorica-iz-zagreba-2023-06-19_en
https://croatia.representation.ec.europa.eu/news/klara-rusan-umjetnickog-imena-klarxy-mlada-ilustratorica-iz-zagreba-2023-06-19_en


EC Rep Zagreb, Croatia

„A decade of great stories”

Why is it a good example? The 

campaign showcases inspirational stories, 

with a human and emotional touch. It tells

about the EU’s contribution to day-to-day life

and explains the concrete impact these

investments have made. 

More info: YouTube channel of the EC Rep

Source: https://croatia.representation.ec.europa.eu/news/petra-bokic-

klaundoktorica-kazalisna-i-cirkusna-umjetnica-2023-06-23_hr

https://www.youtube.com/playlist?app=desktop&list=PLCK0dX9jJ5iGav__qu-G9mfn0CxXgMhTL
https://croatia.representation.ec.europa.eu/news/petra-bokic-klaundoktorica-kazalisna-i-cirkusna-umjetnica-2023-06-23_hr
https://croatia.representation.ec.europa.eu/news/petra-bokic-klaundoktorica-kazalisna-i-cirkusna-umjetnica-2023-06-23_hr


InformEURO 2024

A competition on best comms practices

What is it? As part of the Inform EU plenary in

Hannover in May 2024, a competition was organized

among MS following the format of the 2024 football

competition. 

What kind of activities are planned? Pitches on 

communication activities of MAs and projects, 

following the same quarter finals / semifinals / grand 

final-rounds of the footbal competition.

Who is the organiser? DG REGIO, Inform EU team

Who is it for? Inform EU network members

Source: https://www.flickr.com/photos/euregional/53753166796/

https://www.flickr.com/photos/euregional/53753166796/


InformEURO 2024

A competition on best comms practices

Why is it a good example? The set up

engaged MS to compete amongst each other

and spotlighted clever communication & 

visibility activities from all over Europe that are 

making citizens aware of the EU’s role.  

More info: The videos, including the winning

Latvian one, and presentations are available on 

the Inform EU page. 

Source: 

https://www.flickr.com/photos/euregional/53753166796/

https://www.youtube.com/watch?v=eElCE1azJ-M
https://ec.europa.eu/regional_policy/whats-new/conferences/inform-network/inform-27052024_en
https://www.flickr.com/photos/euregional/53753166796/


EC Rep Budapest, Hungary

20k run for 20 years in the EU

What is it? A 20 km-run taking place in Budapest

to mark the 20th anniversary of Hungary’s accession 

to the European Union

What kind of activities are planned? The run, 

EU-funded festival, promotion of EU-funded projects

alongside the running route (on canvases)

Who is the organiser? EC Representation in

Budapest, EP office and others

Who is it for? Budapest citizens, etc

Source: https://eufutas.hu/en/main-page/

https://eufutas.hu/en/main-page/


EC Rep Budapest, Hungary

20k run for 20 years in the EU

Why is it a good example? The run is a 

long-standing event in Budapest and offers

good visibility in Hungary. 

More info: event page

Source: https://eufutas.hu/en/kategoria/eufundedprojects/

https://eufutas.hu/en/main-page/
https://eufutas.hu/en/kategoria/eufundedprojects/


fi-compass

Communicating financial instruments: 

Showcase Award

What is it? The fi-compass Showcase event is 

designed to share and promote successful financial 

instrument projects within the fi-compass 

community. It features entries from across Europe, 

displayed at the FI Campus event in Brussels, where 

attendees vote for their favorite success stories, and 

the top three receive the Showcase Trophy.

What kind of activities are planned? A call for 

contributions, creation of videos, showcasing of the 

videos on website, promotion on SoMe channels, 

event organization, and involvement of the press.

Video source: https://www.fi-compass.eu/showcase

https://www.fi-compass.eu/showcase


fi-compass

Communicating financial instruments: 

Showcase Award

Who is the organiser? EC, EIB

Who is it for? Managing authorities, 

intermediate bodies, financial intermediaries, 

final recipients and any other stakeholders 

involved in financial instruments 

Why is it a good example? The award 

uses videos to showcase project stories and 

their impact and effectively engage the 

projects to boost their visibility.

Source: https://www.fi-compass.eu/showcase-2023/miret-

reducing-your-carbon-footprint-literally

More info: Showcase Award page, Video submission 1, Video submission 

2, Video submission 3, Video submission 4, Video submission 5

https://www.fi-compass.eu/showcase-2023/miret-reducing-your-carbon-footprint-literally
https://www.fi-compass.eu/showcase-2023/miret-reducing-your-carbon-footprint-literally
https://www.fi-compass.eu/showcase
https://www.fi-compass.eu/showcase-2024/hamag-bicro-empowering-small-businesses-grow
https://www.fi-compass.eu/showcase-2023/miret-reducing-your-carbon-footprint-literally
https://www.fi-compass.eu/showcase-2023/miret-reducing-your-carbon-footprint-literally
https://www.fi-compass.eu/showcase-2023/hbor-esif-growth-and-development-loan
https://www.fi-compass.eu/videos/success-stories/fi-compass-showcase-2019-submission-watch-video-story-croatia-denona
https://www.fi-compass.eu/videos/success-stories/fi-compass-showcase-2019-submission-watch-video-story-croatia-termostroj
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